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INTRODUCTION

Communication complements the human need to interact with each
other; Therefore, man cannot be separated from him. Likewise in the world of
politics, political communication is a way of conveying political messages with
the aim of influencing the public (Alam, 2021). In the era of technology,
namely the era of online political communication, social media has become a
new forum for campaigns and imagery that has a wide reach and high
effectiveness(Farkas & Bene, 2021), Politics is one of them, among others.
When it comes to using social media to reach a large audience, Indonesia is in
eighth position globally (Hasfi, 2019).

A study conducted by Douglas Hagar (Erayani & Arwani, 2020), found
that social media can contribute to political success. This is because
conventional campaign patterns such as brochures, door-to-door campaigns,
and print and television media coverage do not allow candidates to interact
with potential voters with the same intensity and scale(Ajar, n.d.) Successful
social media campaigns do not always result in a candidate's victory in the
election. In addition, the campaign triangulation strategy should be used to
follow social media campaigns (Bossetta & Schmokel, 2023). In other words, an
intense social media campaign must be followed by an in-person campaign or
other conventional campaign approaches. This is because studies in various
countries have shown that large campaign capital is more important than
social media in terms of electability (Fransisika Silolongan, Ambarwati, 2023).

Political parties cannot be separated from the image, competing for the

hearts of the people to get votes. Cirta is the view of others towards a person,
group, or institution related to their role in society(Chano & Paramita, 2019).
Soleh Soemirat and Elvinaro (2010) define an image as an impression made by
an object, individual, or organization or an impression made by the public
about a company(Haris et al., 2022). Although the word "imagery" may not be
suitable for this context, it is an essential means of communication for the
party's ideology to be delivered.

A political party is an association or coalition of elected officials who

have decided to adopt a particular philosophy as their guiding principle
(Grusell & Nord, 2023). There are multiple political parties in Indonesia,
including the Democrats, PAN, Gerindra, Perindo, PKS, PDIP, and others. In
Indonesia itself, there is more than one political party such as the Democrats,
Pan, Gerindra, Perindo, PKS. PDIP and so on. The Indonesian Democratic Party
is the party with the most positions in the current government and has won
elections in 2004 and 2009. During Mr. Susillo Bambang Yudhoyono's prime,
traditional political communication channels including radio, television, and
newspapers were still in use. However, as Mr. SBY's popularity started to wane,
the Democratic Party saw a sharp decrease (Indrawan et al., 2020). Even until
the last election year, the votes obtained by this party did not improve and were
declining. According to a quick count of votes conducted by several polling
agencies for the 2014 Legislative Election, the Democrats received only 9.43% of
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the vote, a significant drop from the 20.85% they obtained in the 2009
Legislative Election.

As the Democratic Party entered this era of political communication
through the Internet, it started to establish and enhance its reputation in the
political community. The Democratic Party communicates its goals in a number
of ways, including via social media. Social media has emerged as a new
platform for numerous political parties, primarily Democratic ones. Imaging is
frequently done to rebuild public confidence (Kamaruddin, 2009).

However, only politicians who continue to develop their parties and
ideologies can make significant use of social media. Instead of a five-year job,
the election results will be produced by politicians who actively disseminate
ideas and speak in-depth about a particular field all the time. And the way in
which they communicate or provide information still determines how the
imagery will turn out in the end.

The main issue with political communication is how the Democratic
Party is seen. The author wants the reader to understand more about how the
Democratic Party uses social media for political communication. The journal's
mission is to provide information on the most recent research findings that are
backed by substantial and convincing evidence.

LITERATURE REVIEW
Definition of Political Communication

According to Afnan (2017), Political communication is communication
related to government, power, and government policies or political messages
and political actors (Haris et al., 2022). This definition has been around for a
long time. One of the definitions of political communication is communication
between "the ruled" and "the ruled".

According to Dan Nimmo, political communication is a communication

activity that has an impact on the results. Political communication regulates
human actions in conflict situations (Haris et al., 2022).

Definition of Political Imagery

Bernays, one of the early figures in public relations and imagery,
described imagery as "a conscious attempt to influence the opinions(Lubis &
Rabbani, 2023), behaviors, and actions of others through the delivery of
information that is systematically planned and directed to achieve specific
outcomes." (Gil de Zaiiga & Chen, 2019)

The attempt of a person or group to create a certain perception or
perception in the eyes of the public in order to gain political support or
maintain an existing political position is known as political imagery (Suratno et
al., 2020). Using the mass media, campaigning, or public speaking are some of
the ways in which political imagery is carried out (Lubis & Rabbani, 2023).

To gain public support, political parties and general election candidates
in Indonesia often carry out political imagery (Grover & Kuo, 2023). This

3707



Mauliana, Harahap

imaging effort usually involves mass media and social media, as well as
campaign activities in various locations.

Definition of Social Media

Kaplan and Haenlein stated that social media are broadly defined as "a
group of Internet-based applications that build on the ideological and
technological foundations of Web 2.0, and allow the creation and exchange of
user-generated content" (Voorveld, 2019). In other words, social media is an
Internet-based application that is based on Web 2.0 technology and ideology.
They allow users to create and share their own content (Lee et al., 2023). Social
media is no longer a new communication platform; Rather, they are the
evolution of Web 2.0 with features that allow its users to generate, share, speak,
and exchange information independently. Due to its unique features, social
media has become very popular among media users(Muzahid Akbar Hayat et
al., 2021).

Democratic Party

In Indonesia, the Democratic Party is one of the significant political
parties. Susilo Bambang Yudhoyono (SBY), who went on to become President
of Indonesia from 2004 to 2014, launched the party on September 9, 2001. The
Indonesian Democratic Party has a political platform that covers a wide range
of issues, including democracy, social justice, economic development,
education, health, the environment, and law enforcement. Throughout its
history, the party has become one of the significant political forces in Indonesia
(Rosadi et al., 2020).

The Democratic Party has won elections at the local, national, and
regional levels. In addition, this party has also been part of the coalition
government for several periods, both at the central and regional levels. Along
with the political dynamics in Indonesia, the Democratic Party is also
experiencing internal and external changes as well as challenges in maintaining
relevance and gaining support from voters. Like other political parties, the
Democratic Party continues to strive to articulate its vision and program and
adapt to political and social changes in Indonesia (Shahreza, 2018).

The public's response to the Indonesian Democratic Party ranged from
support, criticism, neutral attitude, and change in opinion. Some supporters feel
called to the party's vision and programs, while others may have criticism of the
party's performance and policies, including issues such as corruption and a lack
of transparency. On the other hand, there are also those who choose to be
neutral and judge the party based on its concrete performance, while individual
opinions can change over time according to experience and new information
obtained. Overall, the public's response to the Democratic Party reflects the
diversity of political views in Indonesia and the complex political dynamics
within it (Reviyanti, 2023).

METHODOLOGY

The case study method or descriptive literature study is a very useful
research approach in exploring and understanding certain phenomena in depth
(Z et al., 2023). Through the collection of data from a variety of reliable sources,
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such as literature, books, notes, and reports, the study allows researchers to
compile a comprehensive understanding of the topic being researched
(Zappettini & Rezazadah, 2024). According to Nazir (2013), literary studies are
an important part of this method, where researchers collect information from
various sources relevant to the research topic (Vaccari, 2022).

This makes it possible to gain a deeper and more thorough insight into
the subject being studied. In the context of online research, research locations
are expanding globally due to easy access to various sources of information
through the internet (Wijaya & Nasution, 2022). The time required to conduct
research can be more efficient because of the quick and easy access to the
necessary literature. However, researchers need to be careful about the
reliability of online information sources and ensure that the literature used has
gone through an appropriate review process.

The techniques used in this study involve identifying relevant literature,
systematically collecting data, in-depth analysis of the information obtained,
and the preparation of reports or journals based on findings obtained from the
literature. In compiling this study, challenges that may be faced include
difficulties in finding relevant literature, assessing the reliability of online
information sources, and the possibility of bias in data interpretation.

However, online research also provides advantages in terms of broad
access to information, the possibility of collaboration with other researchers
globally, and time efficiency in data collection. By understanding these methods
in depth and addressing any challenges that may arise, researchers can produce
quality research and make a meaningful contribution to the understanding of
the topic being studied.

RESULT AND DISCUSSION
Putaran 1 Putaran 2
Nomor Calon Calon Wakil
Pemilu i i (Total % Hasil (Total % Hasil
Urut Presiden Presiden
suara) suara)
Susil
ustio Putaran Terpilih
2004 4 Bambang Jusuf Kalla 39,838,184 | 3357% ked 69,266,350 | 60.62%
edua
Yudhoyono
Susilo Teroilih
erpili
2009 2 Bambang Boediono 73,874,562 | 60.80% / -
Yudhoyono
Prabowo . Kalah
2014 1 ) - Hatta Rajasa | 62,576,444 | 46.85%
Subiantol®®] ®
N/A
Prab Sandi Kalah
2019 2 rabowe andiaga | 66 650,239 | 4450% | o0
Subianto Uno *
Gibran .
Prabowo ) Terpilih
2024 2 ) Rakabuming | 96.214.691 | 58,59%
Subianto Raka V4

Figure 1. Democratic Party vote results
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This chart shows that the Democratic Party's loss in the popular vote in
2014 and 2019 was extremely sharp. The Democratic Party is still working to
rebuild its reputation through a variety of media platforms. The Democratic
Party continues to establish its reputation on social media as a fresh, more
expansive platform as it ushers in the technological era and sets the pace for the
2024 elections. Prior to the 2024 elections, the Surabaya Democratic Party DPC
held an instant consolidation and mandated that all cadres and administrators
participate in "One Day One Post".

In terms of reach, using social media as a platform to raise the image of
the Democratic Party is much more effective and widespread, as well as much
lower cost savings. In this day and age, social media easily reaches many
people and easily influences the opinion of the Democratic Party.

In imaging or campaign activities, the most appropriate communication
technique used is the persuasive communication technique. Communication
with the intention of persuading someone to act in a way that aligns with the
communicator's expectations is known as persuasive communication.
Delivering a message with the intention of reinforcing, influencing, or altering a
person's response is known as persuasive communication. (Dwi, 2023)

According to the author's research findings, which were derived from a
descriptive literature analysis, social media is crucial for spreading political
ideas. Social media is a highly powerful tool for political imagery, particularly
for the Democratic Party, whose reputation is being enhanced. The following
author attaches some official social media accounts of the Democratic Party that
the author will use as a basis for analyzing the Democratic Party in August
2024:

1. Instagram: @pdemokrat have Followers: 630K Followers: 371
2. X: @PDemokrat have Followers: 241.5K Followers: 1.8K.
3. TikTok: @pdemokrat have Followers: 211.2K Followers: 687

Verbal and non-verbal communication delivery forms are further
separated into two categories. The following are some categories of
communication-based on how they are delivered:

1. Verbal
Verbal communication is direct communication, namely direct
speech (face-to-face) or through intermediary media. Examples such as
speeches or message texts.
2. Non-verbal
Non-verbal communication is communication without words.
Examples include facial expressions and gestures.

Based on the nature of communication, the most appropriate form of
delivery on social media is verbal communication. A clear presentation is
needed both orally and in writing to clarify the purpose and purpose to be
conveyed. This is necessary because miscommunication is very common and
easy to occur on social media. Miscommunication is very sensitive in the world
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public opinion and the party's image can be

political communication used by the Democratic

Party in the field of social media, the author analyzes the content published by
the Democratic Party itself. Below is some content from various social media
accounts published by the official Democratic Party accounts:

PARTAI DEMOKRAT

BUAT HARGA BERAS MELAMBUNG,

DEMOKRAT: USUT TUNTAS
KASUS DUGAAN
MARK UPIMPOR BERAS

"Kita berharap KPK dapat

@ pdemokrat € - Follow

pdemokrat # "Kita berharap KPK dapat membongkar kasus mark
up impor beras ini sebagai kotak pandora agar terbongkar.
Kenapa selama ini harga beras harganya semakin melambung
tinggi? Karena memang adanya mark up impor beras ini."

Santoso
Anggota Komisi Ill DPR RI FPD

#PartaiDemokrat
#pdemokrat
#Demokrat #AHY

A P:’ arearesal6 Semoga selalu sehat buat mas AHY v}
membongkar kasus mark up impor ‘i @agusyudhoyono . .. Amin ya Allah & & @0 @0 20 &0 20 &
beras ini sebagai kotak pandora agar — ot
terbongkar. Kenapa selama ini harga
beras harganya semakin melambung
tinggi? Karena memang adanya
mark up impor beras ini."
sumber: antaranews.com (21/7) o Q v m

SANTOSO 49 likes
luly 26
i
2
Ny Pdemokrat @voemokm pdcmokul ovarni Demokrat Opuemokm www.demokrat.or.id
Figure 2. Image posted by the Democratic Party on social media Instagram
@ pdemokrat € - Follow
%
pdemokrat # "Kalau masyarakat yang lapor belum tentu di-
. f @ follow up dengan baik. Jadi, biar saya wakil rakyat yang melapor
< supaya seriuslah pengawasan. Sebab, perkara geomembran ini
JEMBATANI PENGAD”AN MASYARAKAT pemalsuannya luar biasa. Ternyata surat-surat BRIN dipalsukan
% dan PHR percaya saja bayarin itu."

DEMUKRAT LAPGRKAN ‘ Hinca LP. Pandjaitan

b - Anggota Komisi 1ll DPR Rl FPD
DUGAAN KU RuPsI PERTAMINA w.—: Ketua Dewan Kehormatan Partai Demokrat

<

¥ 7 #PartaiDemokrat
HULU ROKAN KE KEJATIRIAU "%~
#Demokrat #AHY
"Kalau masyarakat yang lapor belum \ 6
tentu di-follow up dengan baik. Jadi, biar ‘/
saya wakil rakyat yang melapor supaya 7 o % johnywenaspolii Tancap terus bung, Tuhan berkati. @ @ o
seriuslah pengawasan. Sebab, perkara / '@ 5
geomembran ini pemalsuannya luar biasa.
Ternyata itu surat-surat BRIN dipalsukan =
dan PHR percaya saja bayarin itu." 1 OQvVY [N
sumber: kompas.com (26/6) —
HINCA |.P. PANDJAITAN | 175 likes
ANGGOTA KOMIS! Ill DPRRIFPD July 3
KETUA DEWAN KEHORMATAN PARTAI DEMOKRAT

2
Ny Pdemokrat @nmmokm pdomnku( OPanai Demokrat o;:demokul www.demokrat.or.id

Figure 3. Image posted by the Democratic Party on social media Instagram

As we know, the slogan of the Democratic Party is "People's Hope,
Democratic Struggle". The image above is one of the Democratic Party's posts

on the social media platform
communication techniques

Instagram. Judging from the picture, persuasive
are used with the type of written verbal
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communication. With an inconspicuous and prominent element of invitation,
this post was made clear as a form of image of the Democratic Party.

Agus Harimurti Yudhoyono (AHY)
Usai dari Bekasi kemarin saya melanjutkan kegiatan
di Desa Cibalung, Kab. Bogor, menyerahkan sertipikat
hak milik secara langsung kepada warga di sana.
Banyak di antara mereka yg sudah puluhan tahun
tinggal namun baru kali ini memiliki sertipikat.
Alhamdulillah, dengan demikian warga punya
kepastian hukum atas tanah yg dimilikinya. Saya jg
mengimbau kpd masyarakat secara luas untuk segera
mendaftarkan tanahnya ke kantor BPN terdekat.
Kami akan membuka pintu bagi seluruh kalangan
masyarakat.
F e e e & ,«‘

Lb -l

‘ 3

Figure 4. Image of the Democratic Party's post on the X platform

Partai Demokrat

Harus Dijalankan dengan Aksi Nyata,
Demokrat Dukung Pemenuhan Hak-Hak Kaum
Difabel

"Hak dan dukungan untuk kaum difabel harus diikuti
dengan aksi nyata, jangan hanya sekedar omong-
omong. Pemeritah Pusat sudah menyiapkan anggaran
untuk pemenuhan hak kaum difabel, namun

apakah

R ——

PARTAI DEMORRAT P

HARUS DIJALANKAN DENGAN AKSI NYATA,

DEMOKRAT DUKUNG
PEMENUHAN HAK-HAK
KAUM DIFABEL

“Hak dan dukungan untuk kaum
difabel harus diikuti dengan aksi nyata,
jangan hanya sekedar omong-omong.
[ h

n

sumber: tajuknasional.com \

ANITA JACOBA GAH
20

0 @ @ O e @ M 4 N

Figure 5. Image of the post of the democratic party on the X platform

The following picture is a tweet from the Democratic Party. Like
Instagram, most tweets on Twitter are written verbal communications that

convey the author's ideas and the results of their labor that they have
documented and put into words.
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< Partai Demokrat a »

Pinned

MUSEUM
BSY%299 DI PACITAN

METODE BELAJAR I8
RITIS
N

pFBPERS

Figure 6. Image of the post of the democratic party on the twitter platform

Research conducted to determine the value of one or more variables
without comparing them to other variables or examining their correlations with
them is known as descriptive research. Additionally, the author performed a
case study to examine this subject (Creswell, 2014). A case study is a kind of
research in which a topic is thoroughly investigated by gathering
comprehensive data through a variety of data collection techniques.

Based on the author's research, it can be concluded that the image is
political and that the Democratic Party uses persuasive tactics in their social
media communications in an effort to influence or encourage viewers to cast
ballots. When organizing a campaign or seminar, the aforementioned
communication process must be taken into account in order to allow the
audience to be influenced and persuaded by the message without feeling under
duress. Therefore, if persuasive communication is done correctly, a campaign or
seminar will be successful.

Additionally, it can be inferred from the author's case study that the
Democratic Party mostly uses verbal communication in its content, with an
estimated 80% of communications being written and 20% being spoken.
According to Muhammad (2005: 95), communication is defined as the use of
symbols or words expressed vocally and in writing (written). The author's data,
conclusions, and opinions support this. It is still regarded as verbal
communication whether it is done directly or through a middleman.

CONCLUSIONS AND RECOMMENDATIONS

The use of social media as an imaging forum must also be designed in
such a way by paying attention to what issues have not been resolved and the
reach of which platforms are suitable for the content to be published. Especially
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the Democratic Party which is improving its political image, it is better to be
more careful in conveying political messages because just one thing can further
damage their image. It can be concluded that the image carried out by the
Democratic Party on social media platforms uses persuasive communication
techniques in the form of verbal delivery. Additionally, based on the author's
analysis, the Democratic Party has been successful in enhancing its reputation
through the use of persuasive communication techniques because, ever since
utilizing this strategy with verbal delivery, the party has once again been
welcomed into the community and has encountered little blasphemy.

ADVANCED RESEARCH

It is not surprising that researchers discovered multiple issues with
writing, language, presentation style, and report presentation given their flaws
and limitations. In order to achieve optimal outcomes, scholars anticipate
insightful critiques and guidance from numerous sources.
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