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The ways in which technology has impacted 
human life are numerous. Social media is one of 
the most widely used technical innovations. 
These days, social media is an integral part of 
politics, not just for the general public. Social 
media provides a platform for political players 
to garner positive support. It is also true that 
social media can readily become a boomerang 
that can harm someone's political image at any 
time by easily stemming a favorable image. The 
examination of how the Democratic Party uses 
political communication to shape its public 
image, particularly on social media platforms, is 
the main emphasis of this essay. by employing a 
descriptive technique, which entails reading 
references from other books. This article will 
discuss how the Democratic Party uses social 
media. Moreover, in reference to the political 
communication employed. Finally, it can be said 
that social media plays a significant role in 
establishing the party's image and serving as a 
platform for campaigning. 
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INTRODUCTION 
Communication complements the human need to interact with each 

other; Therefore, man cannot be separated from him. Likewise in the world of 
politics, political communication is a way of conveying political messages with 
the aim of influencing the public (Alam, 2021). In the era of technology, 
namely the era of online political communication, social media has become a 
new forum for campaigns and imagery that has a wide reach and high 
effectiveness(Farkas & Bene, 2021), Politics is one of them, among others. 
When it comes to using social media to reach a large audience, Indonesia is in 
eighth position globally (Hasfi, 2019).  

A study conducted by Douglas Hagar (Erayani & Arwani, 2020), found 
that social media can contribute to political success. This is because 
conventional campaign patterns such as brochures, door-to-door campaigns, 
and print and television media coverage do not allow candidates to interact 
with potential voters with the same intensity and scale(Ajar, n.d.) Successful 
social media campaigns do not always result in a candidate's victory in the 
election. In addition, the campaign triangulation strategy should be used to 
follow social media campaigns (Bossetta & Schmøkel, 2023). In other words, an 
intense social media campaign must be followed by an in-person campaign or 
other conventional campaign approaches. This is because studies in various 
countries have shown that large campaign capital is more important than 
social media in terms of electability (Fransisika Silolongan, Ambarwati, 2023). 

Political parties cannot be separated from the image, competing for the 
hearts of the people to get votes. Cirta is the view of others towards a person, 
group, or institution related to their role in society(Chano & Paramita, 2019). 
Soleh Soemirat and Elvinaro (2010) define an image as an impression made by 
an object, individual, or organization or an impression made by the public 
about a company(Haris et al., 2022). Although the word "imagery" may not be 
suitable for this context, it is an essential means of communication for the 
party's ideology to be delivered.  

A political party is an association or coalition of elected officials who 

have decided to adopt a particular philosophy as their guiding principle 

(Grusell & Nord, 2023). There are multiple political parties in Indonesia, 

including the Democrats, PAN, Gerindra, Perindo, PKS, PDIP, and others.  In 

Indonesia itself, there is more than one political party such as the Democrats, 

Pan, Gerindra, Perindo, PKS. PDIP and so on. The Indonesian Democratic Party 

is the party with the most positions in the current government and has won 

elections in 2004 and 2009. During Mr. Susillo Bambang Yudhoyono's prime, 

traditional political communication channels including radio, television, and 

newspapers were still in use. However, as Mr. SBY's popularity started to wane, 

the Democratic Party saw a sharp decrease (Indrawan et al., 2020). Even until 

the last election year, the votes obtained by this party did not improve and were 

declining. According to a quick count of votes conducted by several polling 

agencies for the 2014 Legislative Election, the Democrats received only 9.43% of 
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the vote, a significant drop from the 20.85% they obtained in the 2009 

Legislative Election. 

As the Democratic Party entered this era of political communication 

through the Internet, it started to establish and enhance its reputation in the 

political community. The Democratic Party communicates its goals in a number 

of ways, including via social media. Social media has emerged as a new 

platform for numerous political parties, primarily Democratic ones. Imaging is 

frequently done to rebuild public confidence (Kamaruddin, 2009).  

However, only politicians who continue to develop their parties and 
ideologies can make significant use of social media. Instead of a five-year job, 
the election results will be produced by politicians who actively disseminate 
ideas and speak in-depth about a particular field all the time. And the way in 
which they communicate or provide information still determines how the 
imagery will turn out in the end.  

The main issue with political communication is how the Democratic 
Party is seen. The author wants the reader to understand more about how the 
Democratic Party uses social media for political communication. The journal's 
mission is to provide information on the most recent research findings that are 
backed by substantial and convincing evidence. 
 

LITERATURE REVIEW 
Definition of Political Communication 

According to Afnan (2017), Political communication is communication 
related to government, power, and government policies or political messages 
and political actors (Haris et al., 2022). This definition has been around for a 
long time. One of the definitions of political communication is communication 
between "the ruled" and "the ruled". 

According to Dan Nimmo, political communication is a communication 

activity that has an impact on the results. Political communication regulates 

human actions in conflict situations (Haris et al., 2022). 

Definition of Political Imagery 
Bernays, one of the early figures in public relations and imagery, 

described imagery as "a conscious attempt to influence the opinions(Lubis & 
Rabbani, 2023), behaviors, and actions of others through the delivery of 
information that is systematically planned and directed to achieve specific 
outcomes." (Gil de Zúñiga & Chen, 2019) 

The attempt of a person or group to create a certain perception or 
perception in the eyes of the public in order to gain political support or 
maintain an existing political position is known as political imagery (Suratno et 
al., 2020). Using the mass media, campaigning, or public speaking are some of 
the ways in which political imagery is carried out (Lubis & Rabbani, 2023). 

To gain public support, political parties and general election candidates 
in Indonesia often carry out political imagery (Grover & Kuo, 2023). This 
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imaging effort usually involves mass media and social media, as well as 
campaign activities in various locations. 

Definition of Social Media  
Kaplan and Haenlein stated that social media are broadly defined as "a 

group of Internet-based applications that build on the ideological and 
technological foundations of Web 2.0, and allow the creation and exchange of 
user-generated content" (Voorveld, 2019). In other words, social media is an 
Internet-based application that is based on Web 2.0 technology and ideology. 
They allow users to create and share their own content (Lee et al., 2023). Social 
media is no longer a new communication platform; Rather, they are the 
evolution of Web 2.0 with features that allow its users to generate, share, speak, 
and exchange information independently. Due to its unique features, social 
media has become very popular among media users(Muzahid Akbar Hayat et 
al., 2021).  

Democratic Party 
In Indonesia, the Democratic Party is one of the significant political 

parties. Susilo Bambang Yudhoyono (SBY), who went on to become President 
of Indonesia from 2004 to 2014, launched the party on September 9, 2001. The 
Indonesian Democratic Party has a political platform that covers a wide range 
of issues, including democracy, social justice, economic development, 
education, health, the environment, and law enforcement. Throughout its 
history, the party has become one of the significant political forces in Indonesia 
(Rosadi et al., 2020).  

The Democratic Party has won elections at the local, national, and 
regional levels. In addition, this party has also been part of the coalition 
government for several periods, both at the central and regional levels. Along 
with the political dynamics in Indonesia, the Democratic Party is also 
experiencing internal and external changes as well as challenges in maintaining 
relevance and gaining support from voters. Like other political parties, the 
Democratic Party continues to strive to articulate its vision and program and 
adapt to political and social changes in Indonesia (Shahreza, 2018). 

The public's response to the Indonesian Democratic Party ranged from 
support, criticism, neutral attitude, and change in opinion. Some supporters feel 
called to the party's vision and programs, while others may have criticism of the 
party's performance and policies, including issues such as corruption and a lack 
of transparency. On the other hand, there are also those who choose to be 
neutral and judge the party based on its concrete performance, while individual 
opinions can change over time according to experience and new information 
obtained. Overall, the public's response to the Democratic Party reflects the 
diversity of political views in Indonesia and the complex political dynamics 
within it (Reviyanti, 2023). 

METHODOLOGY 
The case study method or descriptive literature study is a very useful 

research approach in exploring and understanding certain phenomena in depth 
(Z et al., 2023). Through the collection of data from a variety of reliable sources, 
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such as literature, books, notes, and reports, the study allows researchers to 
compile a comprehensive understanding of the topic being researched 
(Zappettini & Rezazadah, 2024). According to Nazir (2013), literary studies are 
an important part of this method, where researchers collect information from 
various sources relevant to the research topic (Vaccari, 2022). 

This makes it possible to gain a deeper and more thorough insight into 
the subject being studied. In the context of online research, research locations 
are expanding globally due to easy access to various sources of information 
through the internet (Wijaya & Nasution, 2022). The time required to conduct 
research can be more efficient because of the quick and easy access to the 
necessary literature. However, researchers need to be careful about the 
reliability of online information sources and ensure that the literature used has 
gone through an appropriate review process.  

The techniques used in this study involve identifying relevant literature, 
systematically collecting data, in-depth analysis of the information obtained, 
and the preparation of reports or journals based on findings obtained from the 
literature. In compiling this study, challenges that may be faced include 
difficulties in finding relevant literature, assessing the reliability of online 
information sources, and the possibility of bias in data interpretation.  

However, online research also provides advantages in terms of broad 
access to information, the possibility of collaboration with other researchers 
globally, and time efficiency in data collection. By understanding these methods 
in depth and addressing any challenges that may arise, researchers can produce 
quality research and make a meaningful contribution to the understanding of 
the topic being studied. 

RESULT AND DISCUSSION 

 
Figure 1. Democratic Party vote results 
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This chart shows that the Democratic Party's loss in the popular vote in 
2014 and 2019 was extremely sharp. The Democratic Party is still working to 
rebuild its reputation through a variety of media platforms. The Democratic 
Party continues to establish its reputation on social media as a fresh, more 
expansive platform as it ushers in the technological era and sets the pace for the 
2024 elections. Prior to the 2024 elections, the Surabaya Democratic Party DPC 
held an instant consolidation and mandated that all cadres and administrators 
participate in "One Day One Post".  

In terms of reach, using social media as a platform to raise the image of 
the Democratic Party is much more effective and widespread, as well as much 
lower cost savings. In this day and age, social media easily reaches many 
people and easily influences the opinion of the Democratic Party.  

In imaging or campaign activities, the most appropriate communication 
technique used is the persuasive communication technique. Communication 
with the intention of persuading someone to act in a way that aligns with the 
communicator's expectations is known as persuasive communication. 
Delivering a message with the intention of reinforcing, influencing, or altering a 
person's response is known as persuasive communication. (Dwi, 2023) 

According to the author's research findings, which were derived from a 
descriptive literature analysis, social media is crucial for spreading political 
ideas. Social media is a highly powerful tool for political imagery, particularly 
for the Democratic Party, whose reputation is being enhanced. The following 
author attaches some official social media accounts of the Democratic Party that 
the author will use as a basis for analyzing the Democratic Party in August 
2024: 

1. Instagram: @pdemokrat have Followers: 630K Followers: 371  
2. X: @PDemokrat have Followers: 241.5K Followers: 1.8K.  
3. TikTok: @pdemokrat have Followers: 211.2K Followers: 687 

Verbal and non-verbal communication delivery forms are further 
separated into two categories. The following are some categories of 
communication-based on how they are delivered: 

 
1. Verbal 

Verbal communication is direct communication, namely direct 
speech (face-to-face) or through intermediary media. Examples such as 
speeches or message texts. 

2. Non-verbal 
Non-verbal communication is communication without words. 

Examples include facial expressions and gestures. 
 
Based on the nature of communication, the most appropriate form of 

delivery on social media is verbal communication. A clear presentation is 
needed both orally and in writing to clarify the purpose and purpose to be 
conveyed. This is necessary because miscommunication is very common and 
easy to occur on social media. Miscommunication is very sensitive in the world 
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of politics, which results in public opinion and the party's image can be 
considered bad. 

To find out the type of political communication used by the Democratic 
Party in the field of social media, the author analyzes the content published by 
the Democratic Party itself. Below is some content from various social media 
accounts published by the official Democratic Party accounts: 

 

 
Figure 2. Image posted by the Democratic Party on social media Instagram 

 

 

Figure 3. Image posted by the Democratic Party on social media Instagram 

As we know, the slogan of the Democratic Party is "People's Hope, 
Democratic Struggle". The image above is one of the Democratic Party's posts 
on the social media platform Instagram. Judging from the picture, persuasive 
communication techniques are used with the type of written verbal 
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communication. With an inconspicuous and prominent element of invitation, 
this post was made clear as a form of image of the Democratic Party. 

 

Figure 4. Image of the Democratic Party's post on the X  platform 

 

Figure 5. Image of the post of the democratic party on the X platform 

The following picture is a tweet from the Democratic Party. Like 
Instagram, most tweets on Twitter are written verbal communications that 
convey the author's ideas and the results of their labor that they have 
documented and put into words. 
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Figure 6. Image of the post of the democratic party on the twitter platform 

Research conducted to determine the value of one or more variables 
without comparing them to other variables or examining their correlations with 
them is known as descriptive research. Additionally, the author performed a 
case study to examine this subject (Creswell, 2014). A case study is a kind of 
research in which a topic is thoroughly investigated by gathering 
comprehensive data through a variety of data collection techniques. 

Based on the author's research, it can be concluded that the image is 
political and that the Democratic Party uses persuasive tactics in their social 
media communications in an effort to influence or encourage viewers to cast 
ballots. When organizing a campaign or seminar, the aforementioned 
communication process must be taken into account in order to allow the 
audience to be influenced and persuaded by the message without feeling under 
duress. Therefore, if persuasive communication is done correctly, a campaign or 
seminar will be successful.  

Additionally, it can be inferred from the author's case study that the 
Democratic Party mostly uses verbal communication in its content, with an 
estimated 80% of communications being written and 20% being spoken. 
According to Muhammad (2005: 95), communication is defined as the use of 
symbols or words expressed vocally and in writing (written). The author's data, 
conclusions, and opinions support this. It is still regarded as verbal 
communication whether it is done directly or through a middleman. 
 
CONCLUSIONS AND RECOMMENDATIONS 

The use of social media as an imaging forum must also be designed in 
such a way by paying attention to what issues have not been resolved and the 
reach of which platforms are suitable for the content to be published. Especially 
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the Democratic Party which is improving its political image, it is better to be 
more careful in conveying political messages because just one thing can further 
damage their image. It can be concluded that the image carried out by the 
Democratic Party on social media platforms uses persuasive communication 
techniques in the form of verbal delivery. Additionally, based on the author's 
analysis, the Democratic Party has been successful in enhancing its reputation 
through the use of persuasive communication techniques because, ever since 
utilizing this strategy with verbal delivery, the party has once again been 
welcomed into the community and has encountered little blasphemy. 

ADVANCED RESEARCH 
It is not surprising that researchers discovered multiple issues with 

writing, language, presentation style, and report presentation given their flaws 
and limitations. In order to achieve optimal outcomes, scholars anticipate 
insightful critiques and guidance from numerous sources. 
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