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This study aims to analyze the effect of Work-
related Social Media Usage, Social- related 
Social Media Usage and Knowledge Sharing on 
Employee Engagement on banking employees 
in South Jakarta. The independent variables are 
Work-related Social Media Usage and Social-
related Social Media Usage. The intervening 
variable is Knowledge Sharing and the 
dependent variable is Employee Engagement. 
The research was conducted using purposive 
sampling method by taking samples using 
google form to employees who work in banking 
companies in South Jakarta. From the sampling, 
157 samples were collected. Data analysing 
using AMOS applications with the Structural 
Equation Modeling (SEM) method. The results 
showed there was an influence on Work-related 
Social Media Usage, Social-related Social Media 
Usage and Knowledge Sharing on Employee 
Engagement to  support employee performance. 
There is no indirect effect of Work-related Social 
Media Usage and Social-related Social Media 
Usage on Employee Engagement through 
Knowledge Sharing. This research provides 
practical implications in increasing employee 
engagement using working using social media 
tools. 
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INTRODUCTION 
The problem of this study focuses on the low level of Employee 

Engagement among employees of banking companies in South Jakarta. According to 
Gallup data (2023), only 24% of employees in Indonesia are actively involved in their 
work, while another 76% are not engaged. This low level of involvement has the 
potential to hinder company performance, especially in the banking sector 
which requires employees who are committed to providing optimal service to 
customers. This study aims to identify the influence of work-related social 
media usage and social-related social media usage and knowledge sharing on the 
level of employee engagement. By understanding these factors, it is hoped that 
solutions can be found to increase employee engagement in the company.  

The problem-solving plan in this study includes an in-depth analysis of 
the relationship between social media use and employee engagement. The 
study will collect data from employees at a digital banking company in South 
Jakarta, focusing on how the use of social media can facilitate better 
communication and knowledge sharing among employee. With this approach, it 
is hoped that concrete ways can be found to improve Employee Engagement 
through more effective communication strategies and a supportive work 
environment. 

The purpose of this study is to analyze and measure the influence of 
Work-related Social Media Usage, Social-related Social Media Usage, and 
Knowledge Sharing on Employee Engagement. Specifically, the objectives of this 
study include: (1) Analyzing the use of social media and Knowledge Sharing among 
employees of banking companies; (2) Identify the influence of social media use 
on employee engagement; (3) Analyze the influence  of Knowledge Sharing on 
Employee Engagement; and (4) Examine the relationship between the use of social 
media and Employee Engagement through Knowledge Sharing. By achieving 
these goals, the research is expected to provide insights for managers in 
improving employee engagement and work effectiveness in the era of 
digitalization. 
 
THEORETICAL REVIEW 

A theoretical study on the use of work-related social media (WSMU) 
shows that social media can serve as an effective tool to improve 
Communication and collaboration between employee. The WSMU definition 
includes the use of social media to discuss work, share information, and 
organize meetings, all of which can improve work efficiency and resource 
integration within an organization. However, undirected use can have negative 
impacts, such as decreased performance and employee turnover risks due to 
the search for information about other job opportunities. The framework of 
thinking in this study focuses on two main dimensions, namely WSMU which 
supports work activities and WSMU which is used for personal interests. These 
dimensions include intensity of use, task-oriented behavior, and deviant 
behavior that can interfere with performance. Research shows that while 
WSMU can provide benefits, abuse can be fatal for employees and 
companies.The hypothesis that can be proposed from this study is that the 
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targeted and professional use of WSMU will contribute positively to employee 
performance, while unsupervised use can reduce productivity and increase 
employee turnover risk. As such, it is important for organizations to establish 
clear policies regarding the use of social media in the workplace to maximize 
the benefits and minimized risk. 

 
METHODOLOGY 

This study focuses on the effect of work-related social media use on 
employee engagement in banking companies in South Jakarta, by considering 
knowledge management behavior as an intervening variable. The design of this 
study adopts a quantitative approach and uses a correlational study method. 
Data was collected through questionnaires distributed to employees, with 
measurements using the Likert scale. This research refers to two previous 
studies that show the relevance of social media in increasing employee 
creativity and engagement in the context of digital transformation.The analysis 
method used to test this hypothesis is the Structural Equation Model (SEM), 
which allows researchers to evaluate the relationships between variables 
simultaneously. Validity and reliability tests are carried out to ensure that the 
measurement instruments used are trustworthy and accurate. The results of this 
study are expected to provide insight into how social media can be used to 
increase employee engagement in an increasingly digital work environment. 
 
RESULTS AND DISCUSSION 
 

Table 1. Gender 
 

 
 
 
 
 
 

The dominance of female employees is due to the equality of career 
opportunities and workplace comfort that attracts many female prospective 
workers to work and have a career in banks.The results of data processing 
showed that employees aged 17-30 years were the most vulnerable age with a 
total of 82 respondents (52.2%). 

 
Table 2. Age 

Usia Employee 
Freqeunce Presentation 

17 - 30 
Tahun 

82 52,2% 

30 – 44 
Tahun 

54 34,4% 

44 – 58 21 13,4% 

Gender Employee 
 

 
Frequence 

 
Presentation 

 
Man 

 
51 

 
32,5% 

 
Woman 

 
106 

 
67,5% 

 
Total 

 
157 

 
100% 
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Tahun 
Total 157 100% 

 
The large number of employees working in this age group is due to the 

fact that the company provides many opportunities for productive-age 
employees to work and study by opening a lot of admissions and providing a 
lot of training because it is considered the company's future asset. 

Employees with the last level of education S1 are more than other levels 
of education, with a total of 104 respondents (66.2%). Basic skills and sufficient 
knowledge to become a bank employee, especially in research objects that 
require a lot of knowledge about Information and Technology (IT). 

Employees who worked for 5-10 years were more with a total of 83 
respondents (52.9%). 

 
Table 3. Length of Working 

Working 
Time  

 
Employee 

 
Frequence 

 
 Presentation 

 
1 - 4 Tahun 

 
47 

 
29,9% 

 
5 - 10 Tahun 

 
83 

 
52,9% 

 
11 - 20 Tahun 

 
27 

 
17,2% 

 
Total 

 
157 

 
100% 

 
This is due to the employee's work experience and commitment to the 

company which is considered good enough and the employee already feels 
attached to the company so that it is considered loyalty to the company. 

Descriptive statistical analysis showed that the average respondent felt 
the application of Work-related Social Media Usage in working at work with a 
total mean of 3.54. The highest score was found in item number 1 which 
contains social media to help employees find information about work with a 
score of 3.69. This shows that the employee agrees that the intensity of good 
and correct use of social media can support the dissemination of information 
and knowledge about work.  

Descriptive statistical analysis also showed that the average respondent 
felt quite aware of the application of Social-related Social Media Usage in 
working at work with a total mean of 3.53. The highest score was found in item 
number 1 which contains social media helping to schedule events with 
colleagues outside of working hours with a score of 3.70. This shows that 
employees agree with the goal of Social-related Social Media Usage, which is to 
create social relationships with other employees and strengthen relationships 
that already existed. 

Descriptive statistical analysis showed that the average respondent felt 
the application of Knowledge Sharing in working in the workplace with a total 
mean of 3.73. The highest score is found in item number 4 which contains that 
colleagues should share work experience with a score of 3.92. This shows that 
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the lack of time for involvement at work is one of the factors that hinder 
employees from sharing information and experiences with each other. 

Descriptive statistical analysis shows that the average respondent feels 
quite aware of the implementation of Employee Engagement in working in the 
workplace with a total mean of 3.84. The highest value is found in item number 
12 which contains about employees' understanding of their performance will 
affect the company's performance with a value of 4.81. This shows that 
committed employees can understand the consequences of work and 
understand that their performance can affect the company's performance. 

The results of the hypothesis test show that Work-related Social Media 
Usage has a positive influence on Knowledge Sharing with a p-value of 0.008 < 
0.05.     

Table 4. Hypothesis test results 

Hypothesis Estimate 

(b) 
p-value 

(0.05) 
Decision 

Work-related 
Social Media 
Usage has a 
positive 
influence on 
Knowledge 

Sharing 

 

 
0,208 

 

 
0,008 

 
The 
hypothesis 
is 
supported 

 
This means that with the increase in Work-related Social Media Usage, 

employees can interact with each other instantly in discussing work such as 
giving and receiving information, giving ideas, and solving problems more 
efficiently without being constrained by time and place. 

The results of the hypothesis test also showed that Social-related Social 
Media Usage had a positive influence on Knowledge Sharing with a p-value of 
0.020 < 0.05. 

 
Table 5. Hasil uji hipotesis 

Hyphotesis Estimate 

(b) 
p-value 

(0.05) 
Decision 

Work-related 
Social Media 
Usage has a 
positive 
influence on 
Knowledge 
Sharing 

 
0,189 

 
0,020 

 
The 
hypothesis 
is 
supported 

  
This means that with the increase in Social-related Social Media Usage, 

employees can create closer social relationships and strengthen existing 
relationships, thus affecting the level of Knowledge Sharing in the workplace. 
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CONCLUSIONS AND RECOMMENDATIONS 

This study aims to determine the influence of Work-related Social 
Media Usage, Social-related Social Media Usage, and Knowledge Sharing on 
Employee Engagement in employees of banking companies in South Jakarta. 
Work-related Social Media Usage provides advantages in creating a competent 
work environment by obtaining information efficiently. However, the use of 
work-related social media does not have much impact on employee 
contribution and involvement in the banking work system. Social-related Social 
Media Usage is used to strengthen relationships between colleagues, building 
good chemistry through social media. This results in a healthy work 
environment and facilitates coordination in work. Knowledge Sharing is quite 
felt by employees, but the exchange of information and work experience does 
not have a good impact on employee performance contribution. Employees 
may feel afraid to ask about something they don't understand, hindering 
engagement. Employee Engagement is an important thing that most employees 
feel quite well. Employees' attachment to their work affects the company's 
process to achieve goals, so engaged employees will prioritize the company's 
interests at work. 

From the perspective of Rule-Based Decision Making, this approach 
offers a clear structure for the decision-making process. The rules established 
based on prior data and experiences aid the system in delivering consistent and 
reliable recommendations. By combining these two methods, the expert system 
can offer comprehensive solutions for water management in the agricultural 
sector. The findings from this research indicate that the implementation of the 
expert system not only boosts agricultural productivity but also supports more 
sustainable farming practices by reducing water waste and minimizing 
environmental impacts. 
 
FURTHER STUDY 

In the next research, it is necessary to add the variables of Training and 
Development and Psychological Empowerment as follows: already exists in the 
research of Hizam et al., (2023). The quality of quality human resources and the 
psychological condition of employees are of great concern. In the next research, 
it is necessary to involve more research samples to get accurate results and the 
research becomes more reliable and useful to be used as a basis for knowledge. 
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