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The purpose of this study was to find the effect of 

product completeness on consumer buying 

interest, the effect of service on consumer buying 

interest and the effect of store location on 

consumer buying interest at Bukupena Kartasura. 

The method used is a quantitative research 

method with simple linear regression analysis 

using a Likert scale in the SPSS version 26 software 

application. The results of the study conclude that 

the product completeness variable simultaneously 

influences consumer buying interest, service 

variables have a positive effect on consumer 

buying interest and store location. has a positive 

effect on consumer buying interest at Bukupena 

Kartasura Store so that these three variables most 

influence consumer repurchase intention for 

products sold at Bukupena Kartasura Store 
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INTRODUCTION  
Buying interest is something that arises after receiving stimulation from the 

product he sees, then the desire to buy and own it arises. In the field, there are 
many consumers who buy a product because they see the brand, whether the 
product is complete or not, the location is easy to reach or not and usually it is 
also found that the services provided when we buy a product can affect our 
buying interest. The biggest activity that influences when consumers will buy a 
product is usually because the product is attractive and it generates our buying 
interest in the product. 

The purpose of this study was to find out whether product completeness 
influences consumer buying interest, does service affect consumer buying 
interest, does store location affect consumer buying interest and to find out what 
the meaning of product completeness, service, store location and consumer 
buying interest is. 

Consumer behavior that wants an item to fulfill a desire or need is 
commonly referred to as buying interest. One of the important points for 
consumers when they are going to buy a product is what they are buying the 
product for. (Anjarwan, 2018). 
 
LITERATURE REVIEWS 
H1 = There is an effect of Product Completeness (X1) on Consumer Purchase 
Interest (Y) 
H2 = There is an influence of Service (X2) on Consumer Purchase Interest (Y) 
H3 = There is an effect of Store Location (X3) on Consumer Purchase Interest (Y) 
H4 = There is an influence of Product Completeness (X1), Service (X2) and Store 
Location (X3) simultaneously on Consumer Purchase Interest (Y) 

 

Product Completeness 
( H 1) 

 

Consumer Buying Interest 
(H4) 

Service ( H 2) 
 

1. Know the Needs 

Store Location ( H 3) 
 

2. Product Information 

  
3. Comparing Products 

  
4. Buy products 

  5. Post Purchase 
Evaluation 

 
Picture 1. Conceptual Framework 
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METHODOLOGY  
The research method used in this study uses a quantitative research method 

with a simple linear regression analysis method with a Likert scale as a reference 
for assessment and the application of SPSS version 26 to process the data. The 
data obtained in this study is the result of distributing questionnaires via Google 
form to Bukupena Kartasura shop consumers, after which the data is processed 
into excel and entered in the SPSS version 26 application to determine its validity, 
reliability, heteroscedasticity, multicollinearity, normality up to the t test and f so 
that researchers can know the final results of the influence of product 
completeness, service, and store location variables on consumer buying interest . 
Data is presented in the form of tables, figures, histograms and graphs. 
 
RESULTS 

From the results of the partial test it was found that in this study the 
significance value for the effect of x1 was 0.002, x2 was 0.001 and x3 was 0.002 
which means the significance of the variable product completeness, service and 
store location, the t table value is less than 0.005 so it can be concluded that x1 , 
x2 and x3 are accepted or the hypothesis is accepted, so there is an effect of x1, x2 
and x3 on y 
 

Table 1. Testing T Table 

 
The following is the calculation for determining the t table: 

t table= t (a/2;nk-1)=t(0.025;117)=1.98045 (1) 
From the processing results of the r table, it can be seen that the 

significance value simultaneously of the three variables from the completeness 
of the product, service, and store location to consumer buying interest is 0.000 
and the calculated f value is 142,505, which means more than the f table value, it 
can be concluded that there is an influence x1, x2, and x3 on consumer buying 
interest. 
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Table 2. Testing R Table 

 
The following is the calculation of determining the F table: 

F table=F(k;nk)=f(3;118)=2.68 (2) 

 
DISCUSSION 

The results of the research analysis stated that product completeness, service 
and store location had a positive and significant effect because some consumers of 
Bukupena Kartasura shops did buy goods because they saw many kinds, types, 
colors, brands sold at Bukupena Kartasura Store and then at Bukupena Kartasura 
Store the place was quite spacious for parking and convenient for choosing the 
desired product so consumers like to spend hours just shopping at Bukupena 
Kartasura Store. The service provided by Bukupena Kartasura Store employees 
really helps customers find the items they need, then the service is very friendly 
and pleasant so that it adds positive value to the name of the store so that 
Bukupena Kartasura Store is not only known for its complete range of goods but 
also for its wide location, easy to find, the service is very friendly. That is the reason 
why the completeness of products, services and store locations can affect consumer 
buying interest at Bukupena Kartasura 
 
CONCLUSION AND RECOMMENDATION 

The effect of product completeness on consumer purchasing preferences at 
Bukupena Kartasura Store produces valid data or can be considered influential, 
namely consumers of Bukupena Kartasura Shop argue that at Bukupena Kartasura 
Shop all products are complete in terms of color, type, brand so that consumers are 
satisfied when shopping at the shop Bukupena Kartasura . 

The effect of service on consumer purchasing preferences has a positive effect 
on the Bukupena Kartasura store, making the Bukupena Kartasura store known to 
everyone not only because of its crowds but also because of its friendly, responsive 
service and always helping consumers meet their needs. make consumers happy 
shopping at Bukupena Kartasura store. 

The influence of store location on consumer purchasing preferences also has 
a positive impact on Bukupena Kartasura Store because with a large parking area, 
the store's location is close to schools, easy access from all directions adds to the 
attractiveness of consumers to visit Bukupena Kartasura Store .  
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SUGGESTIONS 
This research is limited by explaining the theory regarding the 

completeness of products, services, store locations and consumer buying interest 
so that writers and readers can develop more important points in consumer 
buying interest and hopefully can become reference material for further research. 
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