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This study presents a comparative analysis of the Tata Safari 
and Mahindra XUV700, focusing on performance, design, and 
market perception in Ahmedabad City. Employing a 
descriptive research design, data were collected from a 
diverse demographic sample to evaluate key aspects such as 
engine power, handling, design aesthetics, interior features, 
and brand reliability.The survey included questions on age, 
gender, occupation, monthly income, and ownership or 
consideration of these vehicles. Findings indicate that while 
both SUVs exhibit strong market presence, the Mahindra 
XUV700 consistently outperforms the Tata Safari in terms of 
performance, design appeal, and user satisfaction. The 
XUV700’s superior engine power, advanced handling 
capabilities, and innovative interior features make it a 
preferred choice among consumers. The study concludes that 
Mahindra’s strategic emphasis on innovation and customer-
centric enhancements has significantly bolstered the 
XUV700’s competitive edge in the SUV market. 

 

INTRODUCTION 

In recent years, the SUV segment 
in India has witnessed significant 
growth, driven by a combination of 
rising consumer income, changing 
lifestyle preferences, and 
advancements in automobile 
technology (Bariya & Vidani, 2023). 
Among the leading contenders in this 
competitive market are the Tata 
Safari and the Mahindra XUV700, two 

vehicles that have garnered 
considerable attention for their 
distinctive features and performance. 
This research project, titled “A 
Comparative Analysis of Tata Safari 
and Mahindra XUV700: Performance, 
Design, and Market Perception in 
Ahmedabad City,” aims to provide an 
in-depth comparative study of these 
two SUVs, focusing on various critical 
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aspects that influence consumer 
choice.(Ajudiya, Patel & Vidani, 2023) 

The primary objective of this 
research is to analyze and compare 
the performance, design, and market 
perception of Tata Safari and 
Mahindra XUV700 in Ahmedabad City 
(Bhatt, Vadher & Vidani, 2023). This 
study utilizes a descriptive research 
design to collect and analyze data 
from a diverse group of consumers, 
providing insights into their 
preferences and perceptions. By 
examining factors such as age, 
gender, occupation, and monthly 
income, the research aims to profile 
the typical consumers interested in 
these SUVs. Additionally, the study 
evaluates consumer satisfaction with 
performance metrics like engine 
power and handling, design 
aesthetics, interior features, and 
brand reliability. (Alkhizar & Vidani, 
2024) 

The Tata Safari, a well-known 
name in the Indian automobile 
market, has undergone several 
iterations since its inception. Known 
for its robust build and off-road 
capabilities, the Safari has built a 
loyal customer base over the years 
(Bhatt, Patel & Vidani, 2017). On the 
other hand, the Mahindra XUV700, a 
relatively new entrant, has quickly 
established itself as a formidable 
competitor with its cutting-edge 
technology, stylish design, and 
powerful performance. This research 
seeks to understand how these 
vehicles are perceived in 
Ahmedabad, a city known for its 
vibrant automotive market and 
discerning consumers. (Bansal, 
Pophalkar & Vidani, 2023) 

Understanding the age distribution 
of consumers interested in Tata Safari 

and Mahindra XUV700 provides 
valuable insights into the target 
demographics for these vehicles. The 
study aims to determine whether 
there are significant age-related 
preferences that influence the choice 
between these two SUVs. (Biharani & 
Vidani, 2018) 

Gender plays a crucial role in 
automobile purchasing decisions. 
This research examines whether 
there are notable differences in the 
preferences of male and female 
consumers when it comes to Tata 
Safari and Mahindra XUV700. 
(Chalplot, Jagetiya & Vidani, 2024) 

The occupational background of 
consumers can impact their vehicle 
preferences. By categorizing 
consumers based on their 
professions, the study aims to identify 
trends and preferences related to 
different occupational groups. Also 
Income levels significantly influence 
purchasing power and choices in the 
automobile market. This research 
analyzes how monthly income affects 
consumer preferences for Tata Safari 
and Mahindra XUV700, helping to 
understand which vehicle appeals to 
different income brackets. 
(Chaudhary, Patel & Vidani, 2023) 

 One of the key objectives is to 
determine the extent of ownership or 
consideration of Tata Safari and 
Mahindra XUV700 among consumers 
in Ahmedabad. This involves 
understanding the factors that drive 
consumers to choose one vehicle 
over the other. (Chourasiya, Zala & 
Vidani, 2023) 

Performance is a critical factor for 
SUV buyers. The study evaluates 
consumer perceptions of the 
performance of Tata Safari and 
Mahindra XUV700, focusing on 
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aspects such as engine power, 
handling, and overall driving 
experience. Also The design and 
aesthetics of a vehicle significantly 
impact consumer choice. This 
research examines how consumers 
perceive the design of Tata Safari and 
Mahindra XUV700, assessing which 
vehicle is considered more visually 
appealing. (Devani, Gandhi & Vidani, 
2024) 

Interior Features and Comfort: 
Comfort and interior features are 
essential considerations for SUV 
buyers. The study evaluates 
consumer satisfaction with the interior 
features and comfort of Tata Safari 
and Mahindra XUV700, providing 
insights into which vehicle offers a 
better overall experience. (Dhere, 
Vidani & Solanki, 2016) 

Brand perception and reliability 
play a crucial role in consumer 
decision-making. This research 
investigates how Tata Safari and 
Mahindra XUV700 are perceived as 
reliable and trusted brands in 
Ahmedabad City. Also Determining 
which vehicle offers better value for 
money is a significant aspect of this 
study. By comparing the features, 
performance, and overall cost, the 
research aims to identify which SUV 
is considered a more worthwhile 
investment. (Dinodiya & Vidani, 2023) 

Finally, the research seeks to 
determine the overall consumer 
preference between Tata Safari and 
Mahindra XUV700. This involves 
analyzing the cumulative impact of 
various factors on the final choice of 
the consumers. (Dodiya, Dudhat & 
Vidani, 2024) 

The significance of this study 
extends to various stakeholders, 
including automobile manufacturers, 

consumers, marketing professionals, 
automotive researchers, academics, 
and the automotive aftermarket 
providers. For automobile 
manufacturers, the insights gained 
from this research can inform product 
development, marketing strategies, 
and competitive positioning. 
Consumers can benefit from a 
comprehensive analysis that aids in 
making informed purchasing 
decisions. Marketing professionals 
can utilize the findings to tailor their 
campaigns more effectively, while 
automotive researchers and 
academics can use the data to further 
explore trends and patterns in the 
SUV market. Lastly, automotive 
aftermarket providers can gain a 
better understanding of consumer 
preferences, helping them to offer 
relevant products and services. 
(Ghoghabori, Maheshwari & Vidani, 
2023) 

This research project aims to 
provide a detailed comparative 
analysis of Tata Safari and Mahindra 
XUV700, focusing on key aspects 
such as performance, design, and 
market perception. By leveraging a 
descriptive research design and 
targeting consumers in Ahmedabad 
City, the study seeks to offer valuable 
insights that can guide both 
manufacturers and consumers in the 
highly competitive SUV market. 
(Gohel, Yadav & Vidani, 2023) 

 

METHODS 

The research method employed in 
this study is a descriptive research 
design, aimed at providing a detailed 
comparative analysis of Tata Safari 
and Mahindra XUV700 in Ahmedabad 
City. This study adopts a primary 
research approach with a quantitative 
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focus, collecting data from 194 
respondents residing in Ahmedabad. 
The sampling method used is non-
probability with convenience 
sampling, allowing data collection 
from respondents who are easily 
accessible. Data was collected 
through a questionnaire distributed 
via Google Forms, and the collected 
data was analyzed using MS Excel 
and SPSS to gain insights into 
consumers' perceptions and 
preferences regarding both SUVs. 

The demographic summary 
reveals that a significant majority of 
the population, specifically 87.6%, is 
aged 25 years or younger. A smaller 
segment, accounting for 4.1%, falls 
within the 25-35 year age range. 
Meanwhile, 6.2% of the population is 
between 45 and 54 years old, and 
2.1% are aged 55 years or older. In 
terms of gender distribution among 
the 194 participants, 64.9% are male, 
while 35.1% are female. 

 
Tabel 1. Reliability Statistics 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

.775 11 

 
 Reliability of the Scale: A Cronbach's 
alpha of 0.775 suggests that the items 
in your scale are moderately to 
strongly correlated with each other. 
This is important because it indicates 
that the scale is measuring the 
construct consistently and reliably. 
Suitability for Research: Researchers 
often use Cronbach's alpha to assess 
whether a scale is suitable for use in 
their studies. A value of 0.775 is 
generally considered acceptable for 
most research purposes, indicating 

that the scale is sufficiently reliable to 
draw meaningful conclusions from the 
data gathered using it. 
 
Hypothesis Testing : 

Tabel 2. Hypothesis Testing 

 
 
RESULTS AND DISCUSSION 

A significant majority of 
respondents (87.6%) are below 25 
years, indicating a younger 
demographic’s perspective on Tata 
Safari and Mahindra XUV700. 
Minimal representation from older age 
groups, with only 2.1% above 55 
years. 

The survey had more male 
respondents (64.9%) compared to 
female respondents (35.1%). 

Most respondents are students 
(72.2%), followed by business owners 
(15.5%) and professionals (6.2%). 
Retired individuals and those from 
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other sectors have minimal 
representation. 

Majority of respondents (57.7%) 
have a monthly income below 25,000. 
Only 13.4% have a monthly income 
above 100,000, reflecting the 
economic status of the participants 
60.8% of respondents have owned or 
considered purchasing either a Tata 
Safari or Mahindra XUV700 in 
Ahmedabad, indicating significant 
interest in these models 55.7% of 
respondents agree or strongly agree 
that the Tata Safari’s performance 
meets their expectations. 

However, 13.4% strongly 
disagree, and 30.9% are neutral, 
indicating mixed feelings about its 
performance. 45.3% of respondents 
agree or strongly agree that the 
Mahindra XUV700 meets their 
performance expectations. 17.5% 
have a negative view (strongly 
disagree or disagree), and 37.1% 
remain neutral. 

A significant portion (58.7%) of 
respondents find the design 
appealing, with 17.5% strongly 
agreeing. 64.9% of respondents 
agree or strongly agree that the 
Mahindra XUV700 has appealing 
design aesthetics 52.6% of 
respondents find the Tata Safari’s 
interior features and comfort 
satisfactory. 37.1% are neutral, 
indicating potential areas for 
improvement. 58.7% of respondents 
are satisfied with the Mahindra 
XUV700’s interior features and 
comfort 59.8% of respondents 
perceive Tata Safari as a reliable and 
trusted brand in Ahmedabad. 
However, 11.4% have a negative 
perception. A dominant majority 
(97.4%) perceive Mahindra XUV700 

as reliable and trusted, indicating 
strong brand confidence. 

Opinions are almost evenly split, 
with 32% favoring Tata Safari, 33% 
favoring Mahindra XUV700, and 
30.9% believing both offer equal 
value. Only 4.1% feel neither vehicle 
offers good value for money. 
Mahindra XUV700 is preferred by 
70.1% of respondents, significantly 
higher than Tata Safari’s 29.9%. 
 
CONCLUSION 

The comparative analysis of the 
Tata Safari and Mahindra XUV700 
reveals a clear distinction in 
performance, design, and market 
perception, particularly in the context 
of Ahmedabad city. Overall, the 
Mahindra XUV700 emerges as a 
superior choice across these 
dimensions. 

The Mahindra XUV700 
outperforms the Tata Safari in terms 
of engine refinement and fuel 
efficiency. 

It delivers better power delivery, 
enhancing the driving experience in 
both urban and highway conditions. 

In terms of performance, the 
XUV700 showcases a more refined 
engine offering, providing better 
power delivery and fuel efficiency 
compared to the Tata Safari. 

The XUV700 offers superior 
handling and ride comfort, making it 
more suitable for a variety of driving 
scenarios, particularly in crowded city 
traffic. 

The driving dynamics of the 
XUV700, including its handling and 
ride comfort, are also superior, which 
is particularly noticeable in urban 
traffic conditions and on long-distance 
drives. 
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The XUV700 features a modern, 
aggressive design that appeals to a 
broad demographic. 

Its bold exterior lines and upscale 
appearance attract more attention 
compared to the Tata Safari, which 
has a more traditional SUV look. 

Design plays a significant role in 
consumer preference, and here, the 
XUV700 stands out with its modern 
and aggressive aesthetics. 

The exterior design, featuring bold 
lines and an upscale appearance, 
appeals to a wider demographic. In 
contrast, while the Safari has a robust 
look, it lacks the same contemporary 
flair that many consumers in 
Ahmedabad find attractive. 

The interior of the XUV700 boasts 
high-quality materials and a user-
friendly layout. 

Advanced infotainment and 
connectivity options elevate the user 
experience, while the Safari, despite 
offering good space, lacks the same 
technological sophistication. 

Interior quality is another critical 
factor where the XUV700 excels. It 
offers a more premium cabin 
experience, with high-quality 
materials and an intuitive layout. 

The infotainment system, along 
with connectivity features, is more 
advanced in the XUV700, enhancing 
the overall driving experience. 
Although the Tata Safari provides 
ample space and comfort, it does not 
match the high-tech feel of the 
Mahindra. 

In Ahmedabad, the Mahindra 
brand is viewed positively, associated 
with ruggedness and reliability. 

The XUV700 benefits from strong 
customer reviews and overall brand 
reputation, enhancing its market 
appeal. 

Market perception in Ahmedabad 
favours the XUV700 significantly, 
influenced by positive reviews and 
brand reputation. Consumers often 
associate Mahindra with ruggedness 
and reliability, which bolsters the 
XUV700’s appeal. Meanwhile, Tata 
Safari, despite its legacy and loyal 
customer base, faces challenges in 
altering perceptions related to 
performance and modernity. 

Potential buyers in Ahmedabad 
tend to favour vehicles that combine 
performance with modern features, 
which the XUV700 provides more 
effectively than the Safari. 

Mahindra’s focus on innovative 
technologies and customer-centric 
features has positioned the XUV700 
favourably in the competitive SUV 
landscape. 

While Tata has a loyal customer 
base due to its legacy, the Safari 
struggles with perceptions related to 
performance and modernity in 
comparison to the XUV700. 

The XUV700’s comprehensive 
advantages across performance, 
design, and technology make it the 
preferred option for consumers in 
Ahmedabad. 

 Mahindra’s commitment to 
innovation and quality is evident in the 
XUV700, reinforcing its competitive 
edge in the market. In summary, the 
Mahindra XUV700’s advantages in 
performance, design, and user 
experience position it as the preferred 
choice for consumers in Ahmedabad. 

While both vehicles have their 
merits, the comprehensive strengths 
of the XUV700 make it a more 
appealing option for potential buyers. 

This analysis suggests that 
Mahindra’s investment in innovation 
and customer-centric features has 
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paid off, solidifying the XUV700’s 
place in the competitive SUV market. 

Overall, the Mahindra XUV700 
stands out as a more appealing 
choice for potential buyers, 
suggesting that it is likely to gain a 
larger market share in the SUV 
segment as consumer preferences 
evolve. 
 Based on the research findings, the 
following recommendations can be 
made to both Tata Motors and 
Mahindra, as well as other 
stakeholders in the SUV market: 
1. Tailored Marketing Campaigns by 
Demographics: 

 Age: If the analysis reveals that a 
specific age group shows a higher 
preference for Tata Safari or 
Mahindra XUV700, marketing 
campaigns should be tailored to 
highlight features that resonate with 
that age demographic. For 
instance, younger consumers may 
value cutting-edge technology and 
modern design, while older 
consumers may prioritize comfort 
and reliability. 

 Gender-Specific Campaigns: If 
significant gender preferences are 
identified, manufacturers should 
consider gender-targeted 
messaging. For example, female 
consumers may prefer a focus on 
safety features and ease of 
handling, while male consumers 
may be more influenced by 
performance and ruggedness. 

2. Enhancing Vehicle Features: 

 Performance Improvements: If 
consumers express dissatisfaction 
with certain performance aspects 
(e.g., engine power, fuel efficiency, 
or handling), manufacturers should 
prioritize improvements in these 

areas for future models or provide 
performance upgrade packages. 

 Design & Aesthetics: Based on 
consumer feedback on design 
preferences, Tata Motors and 
Mahindra should continuously 
update the aesthetics of their 
vehicles, focusing on exterior 
design, interior luxury, and feature 
innovations that align with modern 
consumer tastes. 

3. Improve Brand Perception: 

 Enhance Reliability and Trust: If 
one brand is perceived as more 
reliable than the other, the less-
preferred brand should invest in 
after-sales service, warranty 
extensions, and brand 
communications emphasizing 
reliability and customer support to 
close the gap in perception. 

 Leverage Brand Loyalty: Tata 
Safari has an established 
reputation, while the Mahindra 
XUV700 is newer but offers cutting-
edge technology. Each company 
should leverage their respective 
strengths in brand communication 
strategies to maintain or grow 
consumer loyalty. 

4. Customization and Personalization 
Options: 

 Consumers may value having 
customization options for both the 
interior and exterior, such as 
choosing between different colors, 
trims, upholstery, or tech features. 
Offering more personalization 
options could enhance customer 
satisfaction and increase the 
vehicle's appeal in various 
demographic segments. 

5. Target Different Income Groups 
with Appropriate Value Propositions: 

 For higher-income consumers, 
manufacturers should emphasize 
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the luxury, comfort, and advanced 
technology that justify the premium 
price tag. 

 For middle-income consumers, 
offering special financing 
packages,value for moneyvariants, 
or exchange offers could attract 
more buyers who aspire to 
purchase an SUV but are 
conscious of the price-performance 
ratio. 

6. Enhanced Consumer Engagement 
Programs: 

 Organize test-drive events or 
consumer engagement programs 
that allow potential buyers to 
experience the vehicle’s 
performance and design firsthand. 
This will help consumers form a 
more personal connection with the 
brand and influence their purchase 
decision. 

 Feedback-driven Product 
Enhancements:Regularly collecting 
feedback from existing users and 
addressing any concerns with 
vehicle performance, design, or 
features can help maintain positive 
consumer perceptions. 

7. Focus on Aftermarket Products & 
Services: 

 Offer exclusive accessory 
packages, maintenance services, 
and extended warranties to 
improve overall ownership 
satisfaction. This will not only boost 
the consumer perception of value 
but also enhance long-term brand 
loyalty. 

By implementing these 
recommendations, Tata Motors and 
Mahindra can better align their 
offerings with consumer preferences, 
improve market perception, and 
ultimately enhance their competitive 

position in the highly dynamic SUV 
segment of Ahmedabad. 
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